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5 Dr. B.R. AMBEDKAR UNIVERSITY, AGRA
y PAPER CODING AND CREDIT DISTRIBUTION
Y 'M.Com. (APPLIED BUSINESS ECONOMICS) S
S.No. | Name of | SEMESTER |- . TITLE OF . PAPER CREDITS CODE
, Degree v . NUMBER
§ Managerial Economics(ME) 5 co30701T
- Economics Environment Of Business , 5 C030702T
9 1 8 _ Vil Management Concept and Organisational 5 C030703T
) g 8 Behaviour(MCOB) S
> = g Statistical Analysis(SA) 7 ) 5 C030704T
S 5 Research Project(RP) ' .
) = o Financial Analysis and Control(FAC}) .. 5 €030801T
> -§ é Internatlonal Busmess Enwronment (IBE) Choose |~ 5 | C030802T .
> g g .industrlal Economlcs (IE) 7 ' g:: A R C_’Q30803T_‘
52 % E viil Tax Plannmg(TP) _ ' o | 5 | C030804T
" T 2 Modern Marketmg—Strategles&Appllcations - | Choose | .5 | CO30805T. .
) T (MM-SA) JoANY |
= @ "Consumer Behawour and Marketmg Research | ONE ‘|~ "5 '1'C030806T
Research Project(RP) 8 C030807R
>
5 Security Analysis & Portfo!no Management -Choose €0309017
(SAPM) Lo e ANY R
®) E Financial Institutions and markets(FlM) ONE 5 C030902T
) g [International Marketing -~ - - . Choose | - 5 - [ C030903T"
3 '§ IX Business Pollcy&Strategy(BPS) _: : ~ANY | 5 €030904T
2 w - ONE _ }
9 § Forelgn Trade-Policy, Procedure and Documentation(FT- 5 C030905T
£ PPD) . L
)] a Corporate Tax Planning & Management(CTPM) 5 C030906T
) E '| Research Project | _
) 2 Financial Service Marketing{FSM)- : Choose | - 5 | C031001T
_J < " Customer Relationship Management (CRM) ANY | 5 €031002T
» 9 . L ONE | _
£ X Research Methodology(RM) - 5 C031003T
o g International Financial Management(IFM) Choose |- 5’ co31004T7
94' ‘r_{ Indian Fmanaal System (IFS) BT “ANY -} 5 | CO31005T-
= SRR - ONE . |- e L
_J % 'Busmess Pro;ect Plannmg & ControI(BPPC) ‘Choose '| -~5 | C031006T
» g Economics Development and Rural Finance" . ANY -5 | C031007T
' {EDRF) . - S ONE - o
_ Research Project g8 | C031008R

. | 'R%ww(
4 Students of Commerce Faculty may choose MINOR paper from Faculty of Scuence/ Arts, Hufrdnities and Social - -
2 Sciences/ Languages/Fine Arts and Performing Arts/Educatlon/Rural Science. '
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SEVENTH SEMESTER

PAPER- C030701T

PAPER -C030702T
PAPER — C030703T
PAPER ~ C030704T

PAPER - C030705T

5 M.COM. (APPLIED BUSINESS ECONOMICS)

' SEMESTER SYSTEM
COURSE STRUCTURE

MARKS

_ Managerial Economics  (ME) 100

~ Economic Environment of Business (EEB) | - 100

Management Concept and Organisational Behaviour(MCOB) 100

Statistical Analysis (SA) o k 100

MINOR (OTHER FACULTY) | 100

L

- CREDITS
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"  M.COM. (APPLIED BUSINESS ECONOMICS)
' ' SEVENTH SEMESTER
PAPER —C030701T MANAGERIAL ECONOMICS

(75 MARKS EXTERNAL+25 MARKS INTERNAL)
Unit-I: Meaning and importance of Economic AnalySIS in Business, Managerial Economist's Role -and

Responsibilities, Business Decision making, Business decision making under Risk and Uncertamty.

Unit-Il: Demand Analysis: Law of Demand, Elasticity of Demand, Demand Forecasting- Signiﬁcaﬁée and
Methods-Least Square Method. | ‘ N

Unit-III:  Cost Analysis: Cost Concepts Cost and Output relatlonshlp, Cost Measurement, Kinds of Cost -
Fixed, Variable and Semi Varlable costs, Numerlcal problems in measurement of cost.

Unit -IV: Profit Planning and Control: Nature of Proﬁt, Difference between Accounting profit and Economic
Profit Break-Even—Analysis—Meaning,A Significance and Techniques, Profit Volume Ana’!ysis,
Application of P/V Ratio. | e

Unit-V: Capital Management: Capital Budgetmg— Meamng Methods of Appraising Project Proﬁtablhty,
Calculation of Pay-Back-Method, ARR method. Present Va_lue Method and IRR Method, Cos_t of

- Capital- Equity, Preference, Borrowed .Capita], Retained Earnings and weighted Average 'Cést of
Capital. o ' . o ‘ S
NOTE: This course cannot be opted as an elective by the students of other Facultv. o

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on Assignment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(20
marks) S

- Overall performance throughout the Semester (including Attendance, Behaviour,
Discipline and Participation in various Actlvmes) (05marks)

Books Recommended: '

BL. Ojha Managerial Economics AdarshPrakashan, Jaip

Varshney & Maheshwari Managerial Economics.

Spencer &Sigelman: Managerial Economics.

Dr. GK, Gupta and J.K. Saxena , Managerial Economics, Jawahar Publications ,Agra

Dr.V.C. Sinha , Pankaj Varshney, B.B. Maheshwari, Amit Bhargava, Sanjay SBPD Pubhshmg
House,Agra (Also Available in Hindi ) -

A X, Agrawal , Vyavsayik Arthashatra , Sakshi Prakashan , Meerut

J.P. Mishra, , Vyavsayik Arthashatra , Sahitya Bhawan , Agra

9. D.N. Dwivedi, Managerial Economics, Vikas Pubilcations, Delhi

10. D.M. Mithani , Managerila Economics — Theory and Applicatio, Hlmalaya Publications, Delhi

11. G. Gupta, Managerial Economics, Tata Mc Grow Hill Private Limited, Delhi M

SUE N e

==l |

12. H.L. Ahuvja , Managerial Economics, S Chand & Co.

-Page |3



:NIVERSITY}AGRA

{) M.COM. (APPLIED BUSINESS ECONOMICS)

SEVENTH SEMESTER

PAPER —C030702T ECONOMIC ENVIRONMENT OF BUSINESS
(75 MARKS EXTERNAL+ 25 MARKS INTERNAL)

Umt-l Theoretical Framework of Busmess Env1ronment Concept Significance and nature of busmess
environment, Elements of Business environment internal and external changing dimensions of Business
Environment. _ . 7

Unit-II: Economics Environment of Business: Signiﬁcance and elements of Economic - Environment,
Economics systems and Business Environment, Government Policies-Industrial Policy, Fiscalchlicy,

Monetary Policy and EXIM policy, Economic Reforms-LPG Policies.

Unit-IIT:  Political and Legal Environment of P;usine;ss: Changing Dimensions of Political eind legal
Environment in India, - Competition Act ,2002, Foreign Exchange Management Act (FEMA),1999

Consumer Protection Act,1986.

Unit - IV: Socio-Cultural Environment: Critica_l Elements of Socio-cultural Environment, Problems of . uneven

income distribution, emerging rural sector in India, Social respensibilities of business —CSR.

Unit-V: International and Technological Environment: Multinational Corporations. Vs Transnational
Corporations, Foreign collaborations and Indian business, International Economic Institutions — World
Bank, IMF and ADB and their Importance to India, Technological Environment in Indian- Technology

Transfer.

NOTE: This course cannot be opted as an elective by the students of other Facults?.

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on Assignment/Test/ sz(MCQ)/Semmar/Presentatlons of the students(zo
marks)

- Overall performance throughout the Semester (including Attendance, Behakur,

- Discipline and Participation in various Activities)
(05marks) '

Books Recommended:

Adhikary. M Economic Environment of Business. Sultan Chand & Sons, New Delhi

Aswathappa, K: Legal Environment of Business, Himalaya Publication, Delhi

Ghosh Bishwanath Economic Environment of Business, Vikas Pub, New Delhi

Raj Agarwal and Parag Diwan, Business Environment, Excel Books, New Delhi S
Sengupta NK Government and Business in India. Vikas Publication, New Delhi 1
Dr. Amit Kumar, Business Environment , Sahitya Bhawan ,Agra WaA

Francis Cherunilum, Business Environment, Himalaya Publications, Delhi /?%A

e
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DR BHIM‘_\”RAO{ 'MBEDKAR UNIVERSITY AGRA

’i}f M .COM. (APPLIED BUSINESS ECONOMICS)

SEVENTH SEMESTER

'PAPER —C030703T MANAGEMENT CONCEPTS AND ORGANISATIONAL

_ BEHAVIOUR
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-I: Managerial Function: Management Concept and Functions, Organisaton- Concept, ,Features,
Organisation as a System , Organisational Behaviour- Concept and significance, Relationship between

Management and Organisational behaviour.

Unit-IT: Motivation: Concept and Signiﬁcance Monetary and Non-. Monetary Motivation, Theories of
motivation- Maslow’s need hierarchy theory, McGregor s Participation Theory, Herzberg’s Two F actor

Theory, Vroom’s Expectancy Theory

Unit - IIl: Leadership: Concept Styles and Theorles— Trait Theory Transactional Theory, Behavroural
Theory, Fiedler Contmgcncy Theory

Unit-IV: Interpersonal and Organlsatlonal Communication: Concept of two-way communication,
Communication Process, Barriers to Effective Communication, Typies of organisational

communication, Ways of Effective Communication.

Unit -V: Organisational Conflict: Introduction, Concept, Levels of Conflicts, Outcome of Conflicts,

Approaches to Conflict Resolution.

. NOTE: This course can be opted as an elective by the students of other Faculty.

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on Assignment/Test/ Qulz(MCQ)/Semlnar/Presentatlons of the students(20
marks) .

- Overall performance throughout the Semester (mcludlng Attendance, Behavmur,
Discipline and  Participation in various Activities)
(05marks) | REE

Books Recommended:

1. Luthans, Fred Organizational Behaviour McGraw-Hill, New York - _

2. New Storm. John W. and Keith Davis Orgamzatlona] Behavnour Human Behaviour atWork Tata
McGraw-Hill, New Delhi ‘

3. Robbins, Stephen P. Organizational Behaviour, Prentiee Hall, New Delhi. :

. Sukla, Madhukar Understanding Organisations Organisation Theory and Pratice in India, Prentice Hall

New Delhi.

S. Chayandar - Orgamsational Prchawarl M. Pramod, Management and AgamisationelBehann

L.M. Prasad, Organisational Theory and Behaviour, S. Chand & Co.

R.K. Ojha, Industrial Psychology.

B.K. Shah And B.D. Tated, Managerial Concept And Organisational Behavioural, Sahitya Bhawan

Agra(In Hindi)

9, Kavita Singh, Management Concept And Orgamsatlonal Behavioural, Vikas Pubhcaticm

W . PaéelS
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DR BHIt 1 INIVERSITY, _GRA?I«

ﬂ 10. P.N. Yadav, Management Concept And Orgamsatronal Behavioural, Sahitya Bhawan Pubhcatlons
* Agra(In Hindi)
M.COM (APPLIED BUSINESS ECONOMICS)

~SEVENTH SEMESTER

PAPER —C030704T STATISTICAL ANALYSIS
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-1: Interpolation and Extrapolation : Meaning, Utility, Graphic and Algebraic Methods- Methods of F:ittinCr
a Parabolic Curve, Direct Binomial Expansmn Method Newton's method of Advancing leferences

\ and Lagrange’s method.

Unit - II: Association of Aftributes: Meaning, Itnportanc:e Classification according to attributes, consistency of
data, Association of . Attributes, Methods of determining Association, Yules Co-eff' cient of
Association, Co-efficient of Contingency mcludmg chi-square Test.

Unit-TII: Element of Probability Concept and Signif icance , Theorems of Simple, Total and Compound
probability- Addition © and Multiplication - Theorem of Probabthty, Conditional Probablhty,

Permutation And Combination, Bemoulh s Theorem.

Unit-IV: Sampling Theory: Characteristics, Importance Sampling Desrgn Large and Small sample Analysrs
Different Test of Significance.

- Umt-V Statistical Quahty Control; Concept Ut111ty and Methods.
NOTE: Th1s course cannot be opted as an elective by the students of other Facultv

- Suggested Continuous Evaluation Methods: Contmuous Internal Evaluation will be
based on As51gnment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(ZO

- marks) ,
- Overall performance throughout the Semester (including Attendance, Behavmur,
Discipline and Participation in various Activities) ~ (05marks)

Books Recommended:

Dr. KL Gupta Statistical Analysis, Navyug Publications , Agra(Hindi& English Both)

D.N. Elhance, Fundamantals of Statistics, Kitab Mahal, Allahabad.

Gupta C. B.: Statistics, S.Chand & Co., New Delhi

Gupta B.N. Statistical Methods, Sanjay Sahity Bhawan, Agra (Hindi& English Both)

K. N. Nagar, Advanced Statistics, Meenakshi Prakashan, Meerut '

6: R.P. Varshney, Statistical Analysis, Jawahar Publications ,Agra (Hindi& English Both)

S.M. Shukla and S.P. Sahai, Statistical Analysis, Sahitya Bhawan ,Agra (Hindi& English B:'FK

/gym/fﬂ‘

N N
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_ DR.BHIM RAO AMBEDKAR UNIVERSITY, AGRA
M.COM. (APPLIED BUSINESS ECONOMICS)

SEMESTER SYSTEM
COURSE STRUCTURE

' E.IGHT SEMESTER ' ' : "7 MARKS CREDITS
PAPER- C030801T  Financial Analysis and Control (FAC) 100 MARKS = 5
PAPER C030802T  International Businesernviror"lment (IBE) 100 MARKS 5

~ OR B
PAPER C030803T  Industrial Economics ‘_(IE) o
PAPER C030804T  Tax Planning (TP) | 100 MARKS 5
PAPER C030805T | Modern Marketing - Strategi.és & Applications (MM-SA) 100 MARKS 5
| ' OR | |

- PAPER C030806T Consumer Behaviour and Marketing Research (CBMR)

PAPER C030807R  RESEARCH PROJECT (RP) 100 MARKS 8

A
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RAO AMBEDKAR UNIVERSITY, AGRA

M COM (APPLIED BUSINESS ECONOMICS)
| EIGHT SEMESTER

PAPER — C030801T FINANCIAL ANALYSIS AND CONTROL
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

" Unit-I: Financial Statements: Meaning of Financial Statements, Types of Financial Statenients-
Position Statement Income Statement, Statement of Change in Owner's Equity, Statement of
Changes in Financial Position. . -

Unit-1I: Financial Analysis and Interpretation Meamng, ObJectlves ‘and Importance, Ratio Analy51s-
Meaning, Utility, Classification of _Ratlos Pioﬁtability Ratios, Act1v1ty Ratios, Ratios to judge
the financial position of business. | | ’ - |

Unit-ITI: Fund Flow Stateinent' Meaning, Us'e's Limitations and Preparation of Fund Fiow Staternent

‘ Schedule of Changes in Working Capital, Proﬁt from Operations and Fund Flow Statement,
Cash Flow Statement- Uses and preparation of Cash Flow Statement Difference between Fund
Flow and Cash Flow Statement.

- Unit -IV: Business Budgets and Budgeting : Meanlng, Nature, Advantages, Essential of an effectlve
Budgeting, Types of Budgets- Sales Budget Flexible Budget, Cash Budget and their
appiications. |

Unit-V: Marginal Costing: Concept, Significance, Marginal and differential costing as a tool for

: decision making, Make or Buy Decision change in Product Mix Pricing, Shut down decision.

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be based
on Assignment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(20 marks)
- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline
and Participation in various Actlvmes) (05marks)
Books Recommended: '

Dr. S.P. Gupta PrabandhkjyaLekhavidhi, Sahitya Bhawan, Agra. (Eng. & Hindi).

Agrawal and Agrawal Financial Management, Ramesh Book Depot, Jaipur.

Dr. D.C. Sharma Managerial AccoutingKedarnath Ram Nath Meerut.

Pandey,]. M. Financial Management, Pearson Education, Noida.

Kulshrstha, R.S. Financial Management, Sanjay Sahitya Bhawan, Agra (Eng. & Hindj).

Gupta, Maheshwari and Tyagi,Financial Management, Sanjay Sahitya Bhawan ,Agra (Eng. & Hindj).
M.Y. Khan and P.K.Jain, Fianacial Managemet Text, Problems and Cases,McGraw H]ii Publicatlon

Delhi
8. Dr. S.K.Sharma and Dr. Rachan Sareen Fundamental of Fmanmal Management, Sultan Chand & Sons,

. Delhi.
9. Prasanna Chandra, Financial Management Theory and Practices, McGraw Hill Publication, Delhi

10. Vipin Mehrotra and Naveen Agrawal, Chaturvedi , Financial Management, Jawahar - a/\
)28

Publications, Agra o . /‘__zyuw

;~l_c\_u|.4>.uam_{
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M COM (APPLIED BUSINESS ECONOMICS)
- EIGHT SEMESTER
PAPER- C030802T INTERNATIONAL BUSINESS ENVIRONMENT

(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-1 : International Business: Nature, Importance and scope, Framework for analysing international
Business Environment-Geographical, Economic, Socio-Cultural, Political and Legal B

Environment. _
Umt II: Economics Institutions and Agreements Regzonal Economlc Co-operation- Types and -

Rationale of Regional Economic Groups UN, NAFTA, ASEAN, SAFTA, ‘BRICS, SCO

- APEC AND Other grouplngs
Umt-III Multinational Corporation: Conceptual framework of MNCs, MNCs and host and home -
Country Relations. Global Companies Vs MNCs. '
Unlt IV: F oreign Exchange Markets: Determmmg exchange Rates: Fixed and ﬂex1ble exchange rate
system, Part101pants in the forelgn exchange markets, Foreign exchange market- cash and Spot

exchange market.

Unit-V: Foreign Investment: Capital flows- types and theories of foreign investment, Foreign
investment flows and barriers. : »
- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be based
on Assignment/Test/ Quiz{(MCQ)/Seminar/Presentations of the students(20 marks)
- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline
and Participation in various Activities) (05marks)
Books Recommended

AdhikaryManag: Global Management Macmillan, New Delhi
Black and Sundaram: International Business Environement, Precentice Hall of India, De1h1
Gosh, Biswannath, Economics Environment of Business, South Asia Book, New Delhi.
Letiche, John M: International Economlcs PO]]CICS and Theoretical foundation, Academic press, -
New York. : -
Sodersten, B.O. International Economlcs Machllan, London.
Tayeb, Monis H: The Global Business Environment An Introduction, Sage Pubhcatlon New
Delhi.
7. V.K. Bhalla, Intenational Business , S.Chand &Co., Delhi.
- 8. S.K.Anant and Black Stewart , The Internatinal Business Enviornment-Text and Cases, ,
Pearson Education,Noida.
9. V.P.Singh and S.Srivastva, Internatlnal Busmess Environment and Foreign Exchange
Economics, New Age International Publications, New Delhi. ’
10. S.Sankaran, International Business Environment, Margham Publication, Chennai

B

N
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M.COM. (APPLIED BUSINESS ECONOMICS)
EIGHT SEMESTER

PAPE— C030803T INDUSTRIAL ECONOMICS
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-I Introduction and scope of Industrial Economics; Types and choice of organizational firm —
~.ownership and control; The Firm and its objectives; Market structure and market conduct;
optimum size of a firm; Market concentration, its measurement and effects on market
performance; Diversification, Integration and Merger, Research & Development and
Innovatlon Product differentiation and advertisement.

" Unit-1I Product pricing (in practice): mark—up price,"incremental price, target rate of return price,
transfer price, two part tariff, bundling, pricing in public enterprises; Determinants of
profitability; Industrial Efficiency: concept, determinants, measurement and decision makmg
process; Theories of growth of firm: Dowme Penrose and Marrls

Unit-IIT Industrial finance: need type and sour_ces ofindustrial finance; Industriai location Analysis:.
determinants of Industrial location; Theories of Industrial location-Weber and sergeant
Florence; Industrial Productivity - Partial and Total productivity, Measurement and '
Determinants -

Unit-IV Government regulation of Indian industries: Industrial policy and Competition Act; Trends in
industrial growth since 1991; Performance and problems of Micre, Small, Medium -
Enterprises; Role of MNC’s in India; Technology and Foreign Collaboration Policy; NRT
Investment Issue; Joint Ventures in India; Global Competition emerging trend; Government's
recent policies; ' : :

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be based

on Assignment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(20 marks) _

- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline

and Participation in various Activities) _ 7 : (05marks)

Books Recommended:

Barthwal, R.R. — Industrial Economics: An Introduction Text Book (2e)

Dhingra and Dhingra — Industrial Economics .

Hay, A.D. and D.J. Morris — Industrial Economics and Orgamzatlon Theory and Ev1dence ;
Panagariya, Arvind — India: The Emerging Giant

Andreosso, Bernadette , Jacobson, David. - Industrial Economics and Organization

Das, Satya P. — Microeconomics for Business

Martin,Stephen — Advanced Industrial Economics

Phlips, Louis (Ed.) — Applied Industrial Economlcs ; hE
Stead et al. — Industrial Economics o : :

0PN R
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 DR. BHIM RA( _AMBE:DKAR;T'UNIVERSITY AGRA

. M.COM. (APPLIED BUSINESS ECONOMICS)
| EIGHT SEMESTER

PAPER- C030804T TAX PLANNING
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-I: Tax Planning-Meaning and Characteristic: Importance Difference between Tax Planning-and
Tax Management, Types of Tax Pla.nmng, Problems and methods of Tax Planning, Readenﬂal

Status and Tax Planning, Exemptions from Tax, Incidence of Tax.
Unit-I: Income from Salaries, Tax Planning for the salaried employees.

Unit-III: Income from House Property, its computation Tax Plan.ning relating to House Property
Computation of Profit from Busmess and Professmn Tax Planning pertaining to Busmess and

Profession, Cap1tal Gains and Tax Planmng Income from other Sources
Unit-IY: Deductions from Gross Total Income Computation of total Income of Individuals.
Unit -V:.Computation of Tax, Advance Payment of Tax

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be based
on Assignment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(20 marks)

- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline
and Participation in various Activities) | (0Smarks)

Books Recommended:

SrlpalSaklecha—Kaeryo_]an '
2. Dr. H.C. Mehotra-Income Tax and Taxation (Hin& Eng )
3. Dr. B.K. Agarwal Income Tax Law & Practice (Hmdl & English)
4. Dr. R.K. Jain: Income Tax Law and A/cs ~

5. Singhania, V.K.: Direct Tax Planning & Management.
6. Lakhotia, R.N.: Corporate Tax Planning - . _

7. Kanga &Palkhiwal: Income Tax Law. L ‘
8. Bhagwati Prasad Income Tax Law & Practice.. /‘2%‘0

Page | 6



 DR. BHIM RAO AMB DKAR‘Z:UNIVERSITY_':_AG‘RA e

M.COM. (APPLIED BUSINESS ECONOMICS)
EIGHT SEMESTER

PAPER — C030805T MODERN MARKETING-STRATEGIES AND APPLICATIONS
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-1: Introduction: Concept Nature, Scope of Modem Marketmg, Function of Modem Marketmg,

Micro and Macro Marketing Envuonment '

: Umt—II Market Analysis: Marketing Research Meanlng and Scope of Marketmg Research, Marketmg

Research Process..

Unit-III: Product and Pncmg DemSlons Major Products Decisions, Product Life Cycle, New Product
Development and Launch, Factor affecting Price determmatlon Pricing Policies and

Strategies, Price and Non Price Cornpetltlon, Pricing for Global Market.

Unit-IV: Promotion Decisions: Marketing Communication Process, Promotion Mix-AdVenising,

Personal Selling, Sales Promotion, Public Relations, Sales Promotion Tools and Techniques.

Unit-V: Distribution Channel Decisions: Nature, Function and types of Distribution, channels,

Distribution Channel intermediaries, supply Chain Management.

-~ Suggested Continuous Evaluation Methods: Centinuous Internal Evaluation will be based
on Assignment/Test/ Quiz{(MCQ)/Seminar/Presentations of the students(20 marks)

- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline
and Participation in various Activities) {0Smarks)

Books Recommended:

1. Philip Kotler, Marketlng Management
Philip Kotler, Garry Armstrong, Prafull Agmhotn Principles of - Marketing, Pearson
Educations,Noida B
Phelps & Estarg Marketing Management
Jhonson, Lewis K.: Sales and Marketing Management -
Lazo and Corbin: Management Marketing.
S.C. Jain, Marketing Management, Sahitya Bhawan ,Agra(Eng & Hindi)
Nama Kamari, Marketing Management
Neelmegham Marketing Management
C.B. Gupta and N. Rajan Nair, Marketing Management —Text and Cases, Sultan Chand NTons,

o

© 0N s W

Delhi

10 Amit Kumar, Marketing Management Sahitya Bhawan Pubhcatmrm/éa%/\ YUJL ;
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DR BHIM__: AOj:CV__;’_MQBEDKAR UNIVERSITY AGRA

df‘ M.COM. (APPLIED BUSINESS ECONOMICS)
EIGHT SEMESTER

PAPER — C{)30806T CONSUMER BEHAVIOUR AND MARKETING RESEARCH
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

"~ Unit 1. Consumer Behaviour : Nature, importance and scope of Consumer Behaviour; Consumer Satisfaction,
Consumer. Loyalty, Consumer Retention. Application of Consumer Behaviour in Marketing; Consumer
Decision Making —Factors mﬂuencmg consumptlon decisions, Process and Models of Consumer
Decision Making. :

Unit 2. Individual Determinants of Consumer Behaviour : Needs and Motlvatlon Perception, Learnmo and
Learning Theories, Attitude and Attitude Change Personality and Life Style

Unit 3. External Determinants of Consumer -Behavrour '+ Group Dynamics, Reference Groups and their
influence, Family — Role and functions, Social Class, Culture and Sub-culture, Cross‘Cultural
understanding of Consumer Behaviour, Impact of Information Technology on Consumer Behaviour.

Unit 4. Marketing Research : Definition, Nature, Scope, S-igniﬁcance, Types; Customer insight, Ethics, Structure
of Marketing Research, Marketing Research Process. Research Design : Types and sources of data
Hypothesis Testing, Pre-testing Pilot study Sampling, Questionnaire Schedules. :

' Unit 5. Collection and interpretation of data._Presentatlon of Results and Research Report; Motivational
Research, Advertising Research, Product Research, Market Research Applications : Product Research,
Advertising Research, Sales and Market- Research International Market Research; Market Research in
India. : :

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be based
- on Assignment/Test/ Quiz(MCQ)/Seminar/Presentations of the students(20 marks)
- Overall performance throughout the Semester (including Attendance, Behaviour, Discipline .
and Participation in various Activities) (05marks)

Books Recommended:.

1. Nair, Suja R. : Customer Behaviour and Marketing Research, Himalaya House Publications, Delhj
S. Sumathi and P. Saravanavel, Mafketi_ng Research And Consumer Behaviour, Vikas Publications,
Delhi _ . : '
Araredd s fEddy, 3usiiaar s9egR Ud faqorst eier ,wifdew st afeerserT |, 30RT
Beri, G.C. : Marketing Research, Tata McGraw Hill, New Delhi.
Naresh K. Malhotra : Marketing Research : An Apphed Orientation, Pearson
Education, Asia
- Bernnett, P.D. and H.H. Kassarijion : Consumer Behavnour Prentice Hall of India, New Delhi
Hawkins, Best and Coney : Consumer Behaviour, Tata McGraw Hill, New Delhi, '
Laudon, D.L. : Consumer Behaviour, Tata McGraw Hill, New Delhi. YUJ(' :
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' DR BHIM RAO AMBEDKAR UNIVERSITY, AGRA
M.COM. (APPLIED BUSINESS ECONOMICS)

SEMESTER SYSTEM

COURSE STRUCTURE
NINTH SEMESTER - Gl T | MARKS f;‘éREDITs
PAPER -C030901T ‘Security Analysis and Portfolio Management (SAPM) 160 s _75

or ‘
PAPER-C030902T  Financial Institutions and Markets (FIM) 100 5
PAPER —C030903T . " International Marketing‘(I_M)” ' ‘ 100 5

oR : . ‘

PAPER ~C030904T  Business Policy & Strategy(BPS)
PAPER —C030905T R Foreign Trade’- Policy,  Procedure and Documentation(FT-PPD) 100 » 5

PAPER —C030906T Corporate Tax Planning & Management (CTPM) 100 5



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M. COM (APPLIED BUSINESS ECON OMICS)
NINTH SEMESTER

] PAPER —C030901T SECURITY ANALYSIS AND PORTFOLIO MANAGEMENT

(75 MARKS EXTERNAL+25 MARKS INTERNAL)

- Unit-I : Portfolio Management Meanmg Importance _objective and various issues in portfolio oonstructlon-

~ revision of portfolio and evaluatlon

Unit-IL: Portfolio Analysis: Estlrnatmg rate of return Effects of combmg securities, Portfolio total nsk portfoho

- market risk and unique risk, Sharpe's optlmlzatron solution.

Unit- III : Capital Market Theory Capital market line, Risk free lending and borrowing, Recent developments

_ Factors Models, Arbltrage pr1c1ng theory

Umt -IV Portfolio Constructlon Technrques of portfolxo construction, Portfolio Performance
Evaluation : Measure of return, risk adjusted measures of performance evaluatron,

* market timing, evaluation criteria and procedures.. -

Unit V: Market Efficiency : Concept importanc_e and status of Indian capital market

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be _
based on Assignment/Test/- Qulz(MCQ)/Semmar/Presentatlons of the students(20

marks)
- Overall performance throughout the Semester (including Attendance, Behavmur,
- Discipline and Partlc1patlon in various Actlvmes) (0Smarks)

: Books Recommended:

1 Barua, Raghunathan and Verma: Portfolio Management,- Tata McGraw Hill Delhi

2 Clark James Francs: Investments Analysis and Management McGraw Hill, International Edition, New York -

3 Facher. D.E. and Jordan R.J. Securrty Analy51s and Portfolio Management., Prantice Hall,Delhi

/Fz)ﬂ’w




| DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M.COM. (APPLIED BUSINESS ECONOMICS)

NINTH SEMESTER

PAPER—C030902T FINANCIAL INSTITUTIONS AND MARKETS
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-I Indian Financial System: Money Market. —Meanmg, constituents, functions of Money Mafket
Money Market Instruments- Recent trends in Indian Money Market; Capital Market-Meaning,
Constituents and Functlons of Capltal Market,

Unit-1l Reserve Bank of India: Organization,' Management and functions; credit creation and Instruments
of credit control; Monetary Policy and it signiﬁcance in economy.

Unit-1Il Commercial Banks Meanmg, F unctlons Recent development in Commercial Banking.

Unit IV Development Banks: Concept and Meanmg, Objectived and Functions of Development Banks;
Operational and Promotional activities of Development banks; 1FCI, ICICI, IDBI, SIDBI, SFCs.

Unit-V Unit Trust of India: Objectives, Role of UTI in industria! finance. Insurance Sector- objectives,
Role, investment practices of LIC and GIC. : :

- .Suggested Continuous Evaluation Methods: Continuous Internal Evaluation wiil be
based on Assignment/Test/ Qulz(MCQ)/Semmar/Presentatlons of the students(ZOr

marks)
- Overall performance throughout “the Semester (mcludlng Attendance, Behavmur,
Discipline and Participation in various Activities) _ (05marks)

Books Recommended:

i. Bhole L.M. : Financial Markets and lnstitutions; Tata McGraw Hill, Delhi.
Ghosh D. : Banking Policy in India, Allied publi_cations, Delhi.

Khan M.Y: : Indian Financial System, Tata McGraw Hill Olfni.

Reserve Bank of India : Various Reports, RBI publication, Bombay.
varshney P.N. : Indian Financial system, sultan chand.& sons, Dethi.

Averbach, Robert D.: Money, Banking & Financial Markets.

Srivastav, R.M. : Management of Indian 'Financiél Institutions.
Avdham V.A. Investment & Securities Market in India. /@W

N = Y



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA |

M.COM. (APPLIED BUSINESS ECONOMICS)

NINTH SEMESTER

PAPER —C030903T INTERNATIONAL MARKETING
: (75 MARKS EXTERNAL#25 MARKS INTERNAL)

Unit L Introduction to' International Mdrketing: Nature and significance; International market orientation-EPRG

framework; International Marketing‘Environment: lnternal environment.

Unit 1. Foreign Market SeIectlon SeIectlon of foretgn markets, Product Decmons Product plannmg for global

markets; New product development

Unit 1L Pricing Decisions : Environmental influences on pricing decisions; International pricing policies and

strategies.

Unit IV. Distribution Channels and LOngt]CS Functxons and types of channels; Channel selection dec;s1ons

Selection of forei gn distributors/agents and managmg relat:ons with them.

Unit V. Marketing Ptanning, Organizing and Contro,l : Issues in international marketing planning; International

marketing information system; Organising and controlli_ng.

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on Ass1gnment/Test/ sz(MCQ)/Semmar/Presentatlons of the students(20

marks)
- Overall performance throughout the Semester (including Attendance, Behaviour,

Discipline and Partlmpatlon in various Act1v1t1es) ' (05marks)
Books Recommended , : S
1. Fayerweather, John: International Marketmg, Precentice Hall, New Delhi.
Jain, S.C. Internatonal Marketing Sahitya Bhawan Agra.
Jain, S.C. lnternational Marketing, CBS Publi_cations, New Delhi.
Shalni Agrwal and Gaurav Sankalp, Internatonal Marketing Sahitya Bhawan Agra.
Keegan, Warren, J. : Global Marektmg Management Prantice Hall New Delhi.
Onkvisit, Sak and J ohn, J. Shaw : Thernational Marketlng Ana1y51s and Strategby, Prantice :Iﬁ New Delhi.

A

Paliwoda, Stanley J. : The Essence of International Marketing, Prentice Hall, New Delhi.
7. Vsudeva P.K. International Marketing : Excel Books, New Delhi. th



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M COM. (APPLIED BUSINESS ECONOMICS)

NINTH SEMESTER

PAPER-C030904T BUSINESS POLICY AND STRATEGY
- (75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unitl. Concept of Strategy: Defining strategy; levels at which strategy operates; Approaches to strategic decision
making; Mission and purpose, objective and goals. -

Unit 1. Environmental Analysis and Diagnosis: Concept of environment and its components: Environment
scanning and appraisal; orgamzatlonal ‘appraisal; Strategle advantage analysis and dmgnosns SWor
analysis. :

Unit NIl Strategy and Structure; Structural c_onsiderations, structures for strategies; Strategy Evaluation:
Overviewof strategic evaluation; strategic control; Techniques of strategic evaruation and control.

Unit V. Strategy Formulatlon and Ch01ce of Alternatlves Strategies modermzatlon, diversification,
integration,; Merger, take-over and Jomt strategles Turnaround, divestment and liquidation strategxes
Process of strateglc ch01ce

Unit V  .Functional Strategies: Marketmg, productlon/operatlons and R&D plans and polices. Personne} and
financial plans and policies.

- Suggested Continuous Evaluatlon Methods' Contmuous Internal Evaluation will be
based on Assngnment/Test/ Qulz(MCQ)/Semmar/Presentatlons of the students(ZO

marks)
- Overall performance throughout the Semester (mcludlng Attendance, Behavnour,
Discipline and Participation in various Actmtles) _ (05marks)

Books Recommended:

" 1. :Bhattachary, s.K. and N Venkataramm Managmg Business Enterprises: strateg1es, Structure and systems
Vikas Publishing House, New Delhi. g
2. Budhiraja, s.B. and M.B. Athreya: cases in strateglc Management Tata McGraw Hill, New Delh1
3. Glueck, william F. and Lawrence R. Jauch Business policy and strategic Management, McGraw-Hill,
International Edition. :
4, Kazmi, Azhar: Business Policy, Tata McGraw Hlll Delhi. :
Michal, E Porter : The competitive Rdriantage of Nations, Macmillan, New Delhi.
6. Newman, willianm H. and James P. Logan: strategy, policy and central Management, South Westerm

Publishing, Co., Cincinnati, Ohio.
7. sharma, R.A: strateglc Management in Indian compames Deep and Deep Publications, New

bl

lhi.: |



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M. COM (APPLIED BUSINESS ECONOMICS)

NINTH SEMESTER

PAPER —CO30905T FOREIGN TRADE-POLICY, PROCEDURE AND DOCUMENTATION
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit I Introduction : Features of lntematlonal Trade Tlteorles of ]nternatronal Trade Theory of comparatrve cotsl
Modern Theory of Trade-Hecksher Ohlin. - '

Unit-1l Foreign trade and protection technique of Tariff making Bilateral and multilateral trading.

Unit-IIT India's Foreign Trade and Policy : Composrtron and Dlrectron of foreign trade; India's forelgn Trade
Policy; Export promotion infra structure and the 1nst1tut10na1 set up; Export assistance and promotron
-measures EPCG Scheme, lmport facrhtres : :

- Unit-1V Cargo Credit and Exchange Risks: Marme 1nsurance procedures and documentation for cargo loss clalms
EPCG schemes for nsk coverage and procedure for filling claims; .Institutions for credit pre and post
shipment. : S : '

Unit-V Documentation Framework: Types and characteristics of documents, Export contract and inco Terms:
Processing of an export order. Export Financing Methods and Terms of Payments; Methods of Payment ;
Negotiations of export bills, Documentary credrt and collection Pre and Post shipment export credrt Bank
guarantees ‘ : : R

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on Assignment/Test/ Qulz(MCQ)/Semrnar/Presentatlons of the students(ZO

marks) :
'~ Overall performance throughout the Semester (lncludmg Attendance, Behakur,
Discipline and Participation in various Activities) " - (0Smarks)

Books Recommended:

Kindlberger : International Economics, : -

Herberler : Theory of International Trade.”

Verma M.L. ; International trade, ViKas Pubhshmg House, New De] hi.

Raj Agarwal : InternationalTrade = - - o ‘

RajAgarwal : Indian Foreign Trade. = . _
D.M. Mithani : 1nternat10na1 Economrcs NABHI Exports Manual Francis Cherunilam : Inte atlonal '

Business.

AN S




- DR. BHIM RAO AMBEDKAR UNIVERSITY AGRA

M COM. (APPLIED BUSINESS ECONOMICS)

NINTH SEMESTER

PAPER —C030906T CORPORATE TAX PLANNING AND MANAGEMENT
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit I INTRODUCTION: Company, Indian .Company, Domestic Company, Company in which ﬁublic are
substantially interested, Public sector company, Forelgn Company, Residential Status and Inc:dence of Tax
of a company. sl e

Unit 1. Computation of Total Income of Compames- Computatlon of Tax of companies, Indian company, _Fore1gn
company. :

Un1t l1L. Tax Planning for new Busmess Locatlon and nature of busmess Forms of Busrness Orgamzatron g

Umt IV. Tax Planning and financial Management Decrsxons Tax Planmng relatmg to Capital structure decrsmn
dividend pollcy ‘ ’

Unlt V Tax Plannmg and Managerral Decrsrons “Tax planmng in respect of own and lease assets, sale of assets in
reSpect of scientific research, Make or Buy dec1sron Shut Down or contmue decision . :

- Suggested Contmuous Evaluation . Methods Contmuous Internal Evaluation w1ll be
based on Assignment/Test/ Qulz(MCQ)/Semmar/Presentatrons of the students(ZO

“ marks)
- Overall performance throughout the ‘Semester (1ncludmg Attendance, Behavrour,
Discipline and Partlclpatlon in various Actlvntles) (05marks)

Books Recommended:

1. Mehrotra H. C., Goyal S. P, -Corporate Tax Planning and managernent '
2. Singhania V. K- Direct Tax Planning and Managernent -
3. Lakhotra R. N- Corp01ate Tax Plannmg
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]
N DR BHIM RAO AMBEDKAR UNIVERSITY, AGRA
M. COM (APPLIED BUSINESS ECONOMICS)

| SEMESTER SYSTEM
COURSE STRUCTURE
TENTH SEMESTER =~ 'MARKS CREDITS |
PAPER —C031001T Financial Services Marketing (FSM) 100 5.
“OR

PAPER —-C031002T . Customer Relationship Management(CRM)

PAPER -C031003T * Research Methodology (RM) . 100 5.
PAPER -C031004T International Financial Management (IFM) 100 5
o OR |

PAPER -C031005T Indlan Financial System(IFS)
PAPER -C031006T - Business Prolect PIannmg & Control (BPPC) 100 5
oR . .

PAPER ~C031007T  Economic Development and Rural Finance (EDRF) |

PAPER-C031008R ~ RESEARCHPROJECT 100 ﬁ



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA i

M. COM (APPL[ED BUSINESS ECONOMICS)
TENTH SEMESTER

PAPER ~C031001T FINANCIAL SERVICES MARKETING
: (75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit — I: Financial Services: Role, concepts nature and characterlstlcs Financial Service marketmg versus Goods
marketing; Strategic financial service marketing plannmg— an overview, S

Unit-II: Marketing Env1ronment Analysmg Financial - services Marketmg Environment- Macro and Micro
Components; Understanding ﬁnanmal service customer; .

Unit -JII : Market Segmentation and Posmomng Segmenting financial service markets- Need and basis; Market
selection; Positioning of ﬁnanc1al serv1ce-Need Process and basis, Marketing Mix Strategy- Development and

Project Planning:

Unit ~IV: Pricing, Promotlon and Dlstrlbutlon De01s10ns Prlce determination-factors, process and strategles and
channel Alternatives. :

- Unit-V:" Customers - Relatlonshlp Management, Serv1ce Marketmg Apphcatlons Marketlng and Retentlon
strategies of some special fund and non-fund based Fmanc:al Services-Leasing and Hire Purchase Services,

Insurance Factoring, Mutual Funds and Credit Cards

- Suggested Continuous Evaluation Methods: Continuous Internal Evaluation will be
based on A551gnmenth‘est/ Qum(MCQ)/Semmar/Presentatlons of the students(ZO

marks) : :
- Overall .performance , throughout - the Semester (including Attendance,
Behaviour, Discipline and Participation in various Activities) (05marks) -

Books Recommended:

1. Auerbach, Robert D: Money, Banking and Financial Markets, Macmillan publishing Co.; New York and

Collier MacMillan publisher, London -
2. Avadhani, V.A. : Investment and Securities Market in India. Hlmalaya Publishing House; 3.

3. Bombay. Gosney, JohnW and ThomasP Boehm : Customer Relationship Essential, prentice Hall New

Delhi. . .
4. Khan, M.Y. : Indian Flnanmal System-Theory and Practice; Vikas pubhshmg House, NCWW

~7



. DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M.COM. (APPLIED BUSINESS ECONOMICS)
| TENTH SEMESTER

PAPER-C031002T CUSTOMER RELATIONSHIP MANAGEMENT ‘?', :
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit 1. Introduction to Customer Relatlonshtp_Management: Concept, Evolution of Customer Relationship,
Customers as strangers, acquaintances, friends and partners, Objectives and Benefits of CRM to Customers

and Organisations, Customer Profitability Segments, Components of CRM: Information,. Process

Technology and People Barriers to CRM

Unit 2. Relationship Marketing and CRM: Relationship Development Strategics -Organizational Pervasive
Approach, Managing Customer Emotioné, Brand Building through Relationship Marketing, Service Level
Agreements;Relationship - Challenges ~CRM Marketing " Initiatives, Customer Service and " Data
Management - ' ' S

Unit 3. CRM' Marketing drives: Cross- Selling and Up-Selling, Customer . Retention, Behaviour Prredi‘ction
Customer Profitability and Value Modelling, Channel Optimization, Personalization and Event Based
Marketing; E CRM: Concept, leferent Levels of E- CRM, anacy in E-CRM. :

Unit 4. CRM and Customer Service: Call Centre and Customer Care- Call Routing, Contact Centre Sales- Support
Web Based  Self Servxce, Customer Sattsfactlon Measurement; Call Scripting, Cyber Agents and
Workforce Management .

Unit 5. CRM and Data Management: Types of VData - Reference Data, Transactional Data, Warehouse Data and
Business View Data; Identifying Data Quality Issues, Using Tools to Manage Data, Types of ‘Data
" Analysis: Onfine Analytical Processing (OLAP), Clickstream Analysis, Personalisation and Co]laboratlve

Filtering, Data Reportmg, Ethical Issues in CRM

- Suggested Continuous Evaluation MethodS' Continuous Tnternal Evaluation will be
based on Assngnment/Test/ Qulz(MCQ)/Semmar/Presentatlons of the students(ZO

 marks) L
- Overall performance throughout the Semester (1nclud1ng Attendance, Behavmur,
Discipline and Participation in various Activities) o (05mark_s)

Books Recommended

1. Baran Roger J. & Robert J. Galka (2014), Customer Relattonshtp Management: The Foundatlon of
Contemporary Marketing Strategy, Routledge Taylor & Francis Group.

Anderson Kristin and Carol Kerr (2002), Customer Relationship Management, Tata McGraw- H1]1

Ed Peelen, Customer Relationship Management, Pearson Education

Bhasin Jaspreet Kaur (2012), Customer Relationship Management, Dreamtech Press. e
Judith W. Kincaid (2006), Customer Relationship Management Getting it Right, Pearson Educati

Jill Dyche’ (2007), The CTM Handbook A Business Guide to Customer Relationship Manfgement,

Pearson Education. o ‘ : Yw

S RSN



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M. COM (APPLIED BUSINESS ECONOMICS)

TENTH SEMESTER

PAPER —C031003T RESEARCH METHODOLOGY
(75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit-I Concept, F eatures Ob_]ECtIVGS and Slgmﬁcance of Research, Problems in Economic Research Types
of Research- Pure and Applied Research, Conceptual and Empirical Research, Quahtatlve and
Quantitative Research, Descriptive and Analytical Research, Exploratory Research, Expenmental
Research, Evaluattve Research Hlstorlcal Research Ethical considerations in research

Unit-II Research Problem- Problem Deﬁmtlon and - Formulatlon Process of Formulation of Research
Problem, Sources of Identifying Research Problem, Research Design- Meaning and Scope, Research
Design for Descrlptlve Exp]oratory and Experlmental Research, Critical Literature Review .

Unit-III Data Collection and Organlzatlon Techmques and Methods of Data Collection, Measurement and
Scaling- Levels of Measurement-Nommal Ordinal, Ratio and Interval ScaIe Scalmg Teehmques '

‘Umt-IV Presentation of Data Various forms and methods of data preparation and presentation, Testmg of
Hypothesis. . : :

Umt—V Report writing and presentatlon- Meamng and Purpose of a Research Report Types of Report
Format of Report, Essentials of a Good Report.
Suggested Continuons Evaluation Methods: Continuous Internal ‘Evaluation will be

based on Assxgnment/TestI Qulz(MCQ)ISemmar/Presentatlons of the students(ZO

marks) ‘
‘Overall performance throughout the Semester (mcludmg Attendance, Behavnour,

Dlsc1phne and Participation in various Actnvntles) | (05marks)

Books Recommended: 7 B
- William G. Zlkmund -Business Research Methods ‘ : -
Kothari C R and Garg Gaurav- Research Methodology | . \/UJ. T

Krishnaswami O R-Methodology of Research in Social Sciences
Naresh K. Malhotra & Satyabhushan Dash- Marketing Research /g%ﬁ

A e
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DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

M. COM. (APPLIED BUSINESS ECONOMICS)
TENTH SEMESTER

PAPER—CO31004T INTERNATIONAL FINANCIAL MANAGEMENT

(75 MARKS EXTERNAL+25 MARKS INTERNAL) _ -
Unit L International Financial Managernerrt; Growtlr arrd irnportance of international finance; Types. of tisk in
international finance; Rewards in mternatlonal ﬁnance

Unit Il lnternational Working Capital Ma'nagement . Short-term overseas financing sources; lntematlonal
management of cash, accounts receivables and mventory management :

Unit 1ll. Financing Decision : Cost of capital for foreign investment and designing financial structure. Equity
financing, bond ﬁnancing, bank ﬁnancing, direct !oans, Govemment and development bank lending.

Unit 1V.Portfolio Investment: Beneﬁts of mternatlonal portfoho investment, spreading risk 1ntematlonal capltal
assets pricing, mternattonal diversification. —

Unit V lnternatlonal Accountmg and Reportmg Forelgn currenly trrnru.tions; Multinational transfer pncmg and
performance measurement; consolidated financial reportmg, international accounting standards.

- Suggested Continuous Evaluation'Methods' Continuous Internal Evaluation will be
 based on Assignment/Test/ . sz(MCQ)/Semmar/Presentatlons of the students(ZO

marks) -
- Overall performance throughout ‘the Semester (including Attendance, Behaviour,
Discipline and Participation in various Activities) = (05marks)

Books Recommended:

Apte, P.G. International Financial Management, Tata McGraw Hill, Néw Delhi

V.K. Bhalla,International Financial Management, S. Chand& co. Delhi.

Buckley, Adrian : Multinational Finance, Prentice Hall, New Delhi. ‘ :
Henning, CN., W. Plggot and W.H. Scott lntematlonal Financial Management, MCGraw Hill, Int. Ed New
York.

Levi, Maurice D. : International Finance, McGraw—Hlll International Edition.

Rodriqufe, R.M. and E.E. Carter: International Financial Manag:ment Prentice Hall, International Edmon

Shaprio, Alan, C. : Multinational Financial Management, Prentice Hall, New Delhi

Sl S

. Zneff, D. andJ Zw1ck lntematlonal F1nanc1al Management Prentice Hall, International Edition.



DR. BHIM RAO AMBEDKAR UNIVERSITY, AGRA

- M. COM (APPLIED BUSINESS ECONOMICS)
TENTH SEMESTER

PAPER —C031005T INDIAN FINANCIAL SYSTEM
~ (75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit —T Concept of F inancial system, Evaluation of ﬁﬁanmal System, Structure & Funetion of Indian 'Fm')anmal
System, Role of the Financial System in the Economy, Reforms in Financial System, Mobilisation of resources
from International Markets.

‘Unit -1 Money Market: Composition, Function and Instruments. Indian Capital Markets: Features, Function,
Structure and Instruments. Primary Market: Functions & Issue Mechanism (IPO, Book Building, Stock Option
etc.), & SEBI guideline. Recent Marketing Strategies for Public Issues, Intermediaries in Primary Market.
Secondary Market: Functions and Organization, Trading and Settlement, Stock Exchange Index, Internet Tradmg

' Concept of Derivative and Debt Market in india.

Unit -III SEBI: Purposc & Functions’, Meas’ures taken by SEBI. Stock Exchanges: Type of Opetation' and
Operation in Stock Exchanges, Demutualisation of Stock Exchange. Listing of Securities: Types, Procedure and
Guidelines. Investor’s Protection:-Need Common Grievances of Investors, Method of redressal of Grlevances
Grievances Redressal Authorities. '

Unit -IV Investment Bank, Merchant Bank, D.epository and Custodians, Credit Rating Agencies, Factofing' and
Forfeiting, Lease, Hire Purchase, Housing Finance, Mutual Funds, Insurance Institutions and Regulatory
Fremwork. :

Unit:V Venture Capital: Meaning, Origin, Objectlves Stages problems of venture capital ﬁnancmg, Growth of

vénture capital services in India. : RSN

- Suggested Continuous Evaluatlon MethodS' Contmuous Internal Evalunation w1ll be
based on Assrgnment/Testl Qu1z(MCQ)/Semmar/Presentatlons of the students(20

marks) : ,
- Overall performance throughout ‘the Semester (including Attendance, Behakur,
Discipline and Partlclpatlon in varlous Actnvntles) - (0Smarks) ‘

Books Recommended:

Bhole, L. M. — Financial Matkcts and Institutions.
Khan, M. Y. — Indian Financial System

Jaiswal Bimal — Indian Financial System ' . o
Srivastava, R M. — Management of Indian Financial Institutions

Jaiswal B & Venkatraman — Financial Market Operations

ok w =



! DR BHIM RAO AMBEDKAR UNIVERSITY, AGRA
M.COM. (APPLIED BUSINESS ECONOMICS) -

TENTH SEMESTER

PAPER—C031006T BUSINESS PROJECT PLANNING AND CONTROL
- (75 MARKS EXTERNAL+25 MARKS INTERNAL)

Umtl Introduction. Concept of Br-rsmess PI‘OJeCt Planmng Iclentification of Potential Business opportumty,
Decision Makmg '

Unit- 1l Business Forecasting: Definition, Objeetitres Theories, Importance, Limitations and methods of Business

Forecasting- Busmess Barometers, Extrapolation Time Series, Regression Analysis, Input-Out- Put
Analysis. :

Unit-1ll Role of Development Financial Institution in project Financings: Planning Capital Structure of a New
UnitOptimum Capital Structure, Factors in deciding capital structure by a project a manager- Tradmg on
Equ1ty, Capital Gearmg, Debt Equlty Ratlo Cost of Capital. '

Unit-IV Project Orgamzatlon structure: Types ‘of Pl‘O_] eet_ orgamzatlon structure, setting of a project organization,

| project manager- Role, qualities selection and training, authorities and responsibilities of a. project
manager, managerial costing and differential costmg as a tool of project decision, Techmques for prélect
management- PERT and CPM.

Unit-V Institution Afrengement Agenciee‘. Promoting Entrepreneurship  Development, Orgatlising
Entrepreneurship Development Programme, State Agenmes in Financing of Project, Techmcal and

. Management Consultancy. - SO

- Suggested Continuous Evaluation MethodS' Contlnuous Internal Evaluatlon will be
based on Ass1gnment/Test/ Qmz(MCQ)/Semmar/Presentatlons of the students(ZO

marks) _
- Overall performance throughout the Semester (meludmg Attendance, Behakur,
Discipline and Participation in various Actmtles) : (05marks)

Books Recommended:

" Chandra, Prasanna : Pro_|ect Preparation, Appralsal and Etnplementatlon :
T. Rajesh, Fundamentals of Entrepreneurshlp and Project Planning, Sahitya Bhawan Publication, Agra
Ditale, R.L. : ProjectAppraisal Techniques. Tlmothy & Sewell ; Project Appraisal & Review, :
Chaudhary S. : Project Management. IDBI : Manual of Industrial Prqect_Analysns in Developing
Planning Commission : Manual for Preparatlon of Feasnblhty Report

ntries.

I
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DR. BHIM RAO AMBEDKAR UN IVERSITY AGRA

M. COM (APPLIED BUSINESS ECONOMICS)
| TENTH SEMESTER

PAPER—C031007T ECONOMIC DEVELOPMENT AND RURAL FINANCE
- (75 MARKS EXTERNAL+25 MARKS INTERNAL)

Unit I Economic Development - Economlc Development and Economic Growth, Under Development and
Development Changing Paradlgm of Development Characteristics of a Developing Economy, Nature and
Problems of India Economy, Determinant of Economic Development Obstacles to Development

Unit -II Economic and Non- Economic factors in Development Natural Resources, Human Capital and

Manpower Planning, Employment, Infrastructure Capital formatlon Agriculture and Industrial Sector,
National Income.” - -

Unit —III Reforms for Development in India - _Economic Reforms and Liberalisation- Rationale for Internal and
External Reforms, Key Reforms introduced in India and Their Impact, The Future Reforms Agenda.

Umt -1V Economic Planning in India — Meamng, Types Ratlonale Historical Perspectlve Strategy, Techmques
of Plannmg, Regtonal Planmng, NITI Ayog :

Unit — V Rural Finance: Sources of Rural Fmance Role of RBI in Rural Credit, Refinancing through NABARD
Reglonal Rural Banks, Cooperatlve and Commiercial Banks,

- Suggested Continuous Evalu-ation Methods: Continuous Internal Evaluation will be
based on Assngnment/Test/ sz(MCQ)/Semmar/Presentatlons of the students(Z(}
marks) : L

- Overall performance throughout the Semester (mcludmg Attendance, Behavnour,
Discipline and Participation in various Activities) (05marks)

Books Recommended ' .

Bhagwati J. & Desai P- Plannmg for Industnaltsahon

Todare M.P — Economic development in the Third World

Meier G.M. — Leading Issues in development Economics

Thirwal A.P. — Growth and Development. -

Ghatak S. - Development Economics

Kurihara K.K. — Keynesian Theory of Economic Development.
“Seth M.L. — Theory and Practice of Economic Planning.

Misra S.K. & Puri V.K. — Development and Planning Theory and Practice.
9. Jhingan M.L. — Economics of Development and Planning, :

10. Government of India — Five Year Plan and Economic Survey. M?}L
11. Dutt and Sundaram — Indian Economy o : .

12. Mishra and Puri — Indian Economy .
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